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- Anintegrated suite of
products designed to
help you know more, do
more, and grow more.

- 13 Full Time Employees

X PerformancePlatform X MarketMyBrewery )( BreweryDB
Growth Opportunities for Brewery Experiences for - I n d e p e n d e nt |y O W n e d

Retailers . Breweries Craft Lovers

- \ Small Business

Advantages for On-Premise
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What's in it for me? : — S e Future
Rt . S (< SN of Your
TR L - ¢ Brewery
*  Need to CONTROL e = NRA - [

* No RATINGS
* Keep the focus on ACCURACY
* Help PROMOTE brand and drive traffic
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‘ . ¥ : Desire brewery experiences with friends/family

High Level of Engagement
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Want to integrate brewery

experiences with other thing
they enjoy.

“... would love a way to have the app
plan out bike/brewery tours. For
instance, | say ‘My starting location is
X and | feel like riding 80 (or 30) miles,’
then [it would help me] plan a
brewery bike ride to hit up some spots
along the route...”
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DIGITAL BEHAVIOR

Annual Engagement

« Over 1.5 million planning sessions

« Over 350,000 unique users

Willingness to Travel

« Over 1 million sessions planned
multiple brewery visits in an area

« 2/3rds planned routes outside
their local area
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Where are they Searching?

Top 20 States
1. California 11. Massachusetts
2. Texas 12. Colorado
3. New York 13. Georgia
4. lllinois 14. Washington
5. Virginia 15. Tennessee
6. Florida 16. New Jersey
7. Pennsylvania 17. Minnesota
8. Ohio 18. Oregon
9. Michigan 19. Missouri
10. North Carolina 20. Indiana
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Reasons For Being Interested In Leaving Your Home
More Often

| want to see my friends and family more
often

| want to eat out in restaurants

| want to travel within the United States

| want to go to leisure events (eg, movies,
sports e I

| want to shop in stores (exduding
soeysore) - (N

| want to shop in grocery stores _ 38.4%
| want to travel intemationally - 22.6%

| would like to go back to work in a 21.6%
physical location - %

| want to take my children to do activities
outside the home

| want to take my children to school in a
physical location

Other F 33%

0% 10% 20% 30% 40% 50% 60% 70% 80%

Return to the On-Premise
Environment

No. 2 Reason For Wanting
to Leave the Home

Pandemic fatigue is leading to
on-premise beverage and
dining facilities gearing up to
open safely.

BreweryDB® is seeing 4,000
active daily users searching for

brewery experiences.
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“A year ago, COVID forced our love affair with pubs and
breweries into a long-distance relationship. As we
prepare to reunite, we have to acknowledge that

neither of us are the same. We’ve changed. Business as

usual will no longer cut it. Now, we need better tools
and systems to help us reconnect and reengage in a
new and meaningful way.”

- Jeremy Storton, Certified Cicerone®
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Know more. Do more. Grow more

Locations Products Team Members

BreweryDB Test Brewery

Market Your Brewery: Free Services

GET ON Ty

Craft enthusiasts are looking for your Fans of craft love to know about your Your taproom or brewpub is where craft
brewery and your brews! BreweryDB® can brews! BreweryDB® can help you get the lovers want to bel BreweryDB® can help
help you get on their maps and on their most accurate infoermation to market! them find what makes your location great!
routes!

Facility Type |

808 - Asia Production Facility 234 Main St Bejing

808 - Bloomington Tap/Tasting Room 23 Easy Street Bloomington ndiana - IN

BDB-Central Restaurant & Brewhouse 5419 Caymen Dr

BDB-Fishers Brewpub Open For Business 13239 Gilmaour Drive Fishers ndiana - IN
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https://www.marketmybrewery.com/

MarketMyBrewery’

by BrewLogix

| The Ideal Partner for Growth Minded Brewers
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Social Media Content Marketing Digital Marketing Communicating Your
Best Practices and Tools Brewery’s Brand
Strategy Planning Experience
Anyone who is a part of MarketMyBrewery™ is growing the craft beverage COLLAB HOUR %
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WANT TO....

REQUEST AN
ACCOUNT

HEAD TO
Our Website

MarketMyBrewery.com

X

SCHEDULE A
CONVERSATION

EMAIL

BreweryOutreach
@MarketMyBrewery.com

HOST A GUILD
WEBINAR

TALK TO

Dan Hornbrook

Dan.Hornbrook@BrewLogix.com
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THANKS!

X MarketMyBrewery



